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Heaven Sent
Recently, we had someone reach out to place a bulk order, 
and she said the following:  

“May God bless you and your effective work abundantly! 
My organization of sidewalk advocates and youth have 
used your literature for over a decade. Thank you for 
helping us reach many lives with truth and save many 
souls in the process.” - Catherine 

How amazing is that, over a decade of using our materials! 
We are also reaching new universities: 
“I passed your new newsletter on to the Campus Ministry 
office at our local university. I pray it gets in the right hands. 
God bless.” - Mary E.
Please email us at feedback@humanlife.org and let us 
know how our materials help you.  

humanLIFEallianceSince 1977

Action News

Action News

We never get tired of talking about She’s a Child, Not a “Choice.” As our very first publication, it 
launched our entire publishing journey, and its newest edition truly deserves the spotlight. 
Every five years, this magazine receives a complete update, and this year we decided to take 
a bold new step: we gave our flagship publication its very own website, achildnotachoice.org. 
This new platform allows us to reach far beyond the limitations of print. It gives student groups 
easier access to clear, life-affirming information, a perspective that is so often overlooked or 
dismissed in anti-life environments. It also equips sidewalk advocates with a simple, shareable 
link they can offer women entering abortion centers, giving them the chance to explore the 
information later in privacy, even in the abortion center lobby. 
But we’re not stopping there. We are actively raising funds to bring digital marketing to the 
magazine, helping it to reach countless more individuals online and maybe even change a few 
minds in the process. 
We are also working hard to fund a complete Spanish translation of the magazine. This 
past year, we’ve seen a growing demand for Spanish versions of our materials. Thanks to 
generous supporters, we’ve already translated fact cards, fact sheets, and posters. However, 
a fully translated 16-page magazine is a larger investment, especially as we partner with a 
professional company known for trusted, high-quality translations. 
We believe She’s a Child, Not a “Choice” deserves to be read and understood by as many 
people as possible, in every community, in a language they understand. With your support, we 
can make that vision a reality. 

In October, McLaughlin & Associates published an 
encouraging national survey concerning chemical abortion 
safety regulations. 7 in 10 participants agreed that in-person 
doctor’s visits should be required to obtain chemical 
abortion drugs, along with screening for coercion and 
abuse. There was also an overwhelming call for other 
common-sense protections for women, for their health, and 
for true informed consent.  

The survey was of 1,600 likely voters from all over the country 
with roughly similar percentages of republicans, democrats, 
and independents. 57% of participants identified themselves 
as pro-choice, and nearly 3 in 5 participants had a favorable 
view of Planned Parenthood. And yet, this survey shows that 
true concern for women’s safety and informed consent 
is a powerful uniting force between these idealistically 
disparate groups. 

This survey shows us an excellent place for meaningful 
dialogue to start when this subject comes up with our friends, 
loved ones, and coworkers. If we start with our common 
ground, ask questions, and show genuine interest in listening 
to their answers, that shows them that we respect them as 
human beings. Then they will be more likely to show us that 
same respect in return. 

As we approach Christmas, that blessed time when loved 
ones come together to celebrate the birth of Jesus, the Savior 
of the world, I hope this survey can be a helpful, hopeful tool 
for conversing with your loved ones about the gift of every 
baby, born or unborn, in a way that keeps the spirit of the 
season alive in your relationships. 

To see the survey results and learn more about it’s impact, 
visit: sbaprolife.org/latest-news/what-a-new-poll-says-
about-abortion-drugs-in-america 

National Poll calls for 
Common-Sense  

Safety Policies
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It is hard to believe I joined HLA 2 years ago now. I started 
as the Executive Director right after the Gala in 2023, and 
we’ve had 2 since. Am I the only one who thinks time is 
speeding up?  
It has gone by so fast because we are staying busy here 
at HLA. Between the major projects like the “Informed,” 
update staff has been updating fact sheets and adding 
more materials. Make sure to check out humanlife.org to 
see all that we have to offer.  
We have also made a concerted effort to promote our 
materials via email, social media, and sample pack 
offerings to pregnancy centers and pro-life groups. 
We’ve seen a dramatic uptick in orders following these 
campaigns.  
We are preparing for our first big digital campaign. We 
just dropped our end of the year fundraising letter aimed 
at raising funds to help translate She’s a Child, Not a 
“Choice” into Spanish, help distribute copies, and to 
push digital ads onto high traffic areas where younger 
generations tend to assemble en masse like concerts or 
sporting events. The options are really endless for when, 
where, and who we can reach using digital ads and 
techniques.  
We can design appealing ads, place them on smart 
phones at little cost, and get people to click through to 
achildnotachoice.org. This won’t replace the efforts of 
sidewalk advocates and pro-life groups on campuses or 
in communities. But, if we can start to get HLA’s proven 
message into the online algorithms and, with that, 
showing up in web searches, we can reach people we 
never would have before.  
We will also be applying for a matching 
grant to double the impact of this ad 
campaign. If you would like to donate 
to our end of the year appeal, please 
scan this QR code.    
Every Door Direct Program: I do want 
to also highlight another program to reach communities 
near you using Every Door Direct Mail by the Post Office. 
We’ve had some pro-life groups and individuals ask us 
to send copies of magazines to their neighborhoods or 
college campuses. We can use the USPS program to 
deliver a magazine to every door on select postal routes 
for 24.7 cents each.  
There are 718 homes on my postal route. The postage 
cost to deliver a magazine to every home on that route 
is only $177.35 dollars. We work with the groups and 
donors to cover the cost of the magazines when possible, 
sometimes even printing copies with their organization 
listed. It is a great way to promote your local group. If you 
are interested, please let us know. 
It has been an honor to serve HLA over the last two years. I 
look forward to the upcoming publications and projects. If 
you have any requests or suggestions, please reach out.

Over the years, Human Life Alliance has built an extraordinary track record of service, a steadfast commitment to defending 
respect for every human life. When we learned of the tragic shooting of Charlie Kirk on September 10, we were deeply grieved. 
We prayed for his family, close friends, and the pro-life community as they faced a devastating loss. 
Kirk was more than just a conservative activist; he was a major force in the Pro-Life movement, inspiring countless young adults. 
His vision wasn’t purely political; it was rooted in compassion, service, and a genuine belief in supporting life. At a 2023 Dream 
City Church event, he famously said, “It’s not enough to be against abortion. We have to actually help women choose life.” 1 

Just two weeks after his death, 40 Days for Life launched their autumn campaign, and Charlie Kirk’s legacy seems to have 
inspired a 36% increase in participation throughout the country: over 700 cities joined in prayer and fasting. Shawn Carney, 
President & CEO of 40 Days for Life, told Fox News Digital that this increase was, “fueled in large part by young people who ‘knew 
who Charlie Kirk was and were inspired by him … [they] brought their parents out to pray at our vigils.’” 2 

Kirk’s successful approach was to first listen and then respond with facts, charitably yet truthfully. In our experience, these 
conversations often lead people to reconsider their position, especially when discussing the risks of chemical abortion and the 
deeper harms of abortion. At HLA, we have resources and materials to help guide these important conversations and to deepen 
your understanding. You can find them at humanlife.org. 

If you love the cause for Life but don’t have the capacity to volunteer, please consider joining our Allies for Life program. Your 
monthly donation helps us to equip college students and sidewalk advocates with high quality materials. $10 a month would 
ship 100 magazines to a college group. 
Thank you for your generous support and your commitment to defending the dignity of every human life. During this beautiful 
season of Advent, may God abundantly bless you as we accompany a mother and her unborn Child: Emmanuel, God with us.  

1 https://www.humancoalition.org/impact/blog/what-was-charlie-kirks-pro-life-legacy-and-impact-on-the-church/  
2 https://www.foxnews.com/politics/40-days-life-sees-spike-volunteers-after-charlie-kirks-assassination



Thank You for an Incredible Gala Evening 

Looking Ahead: A Thank You  
and an Exciting Year to Come! 

What an extraordinary night! Human Life Alliance 
extends our heartfelt thanks to everyone who attended 
and supported our Annual Gala. Because of you, we had 
an incredible turnout, a joyful celebration, and a truly 
inspiring evening that will have a lasting impact. 

This year’s gala was made especially meaningful by 
our keynote speaker, Cindy Speltz, whose powerful 
testimony has touched hearts for decades. With more 
than 45 years in the pro-life movement, Cindy continues 
to share her gifts as a writer, speaker, and poet, and we 
were honored to welcome her to the stage. 

Cindy’s story is one of courage, faith, and redemption. 
Five decades ago, after enduring a criminal assault 
that led to an unexpected pregnancy, she faced severe 
pressures to have an abortion and challenges few can 
imagine. Yet she chose life for her daughter, Jennifer, 
born in 1975 — a decision that brought healing and 
joy into her life. Today, Jennifer is a college graduate, 
a wife, a mother of five, and a vibrant member of her 
community. Cindy’s “Mission of Necessity” continues 
to shine a light on cases often labeled as “exceptions” 
and to affirm the dignity and worth of every unborn 
child. 

Her message reminded us all of the profound truth that, 
with faith, love, and perseverance, every life has the 
potential to create ripples of hope and goodness. 

Updated “When Does Life 
Begin?” Poster 
Our When Does Life Begin? 
poster has received a 
complete refresh. It now 
matches the design in our 
latest magazines and includes 
fully updated sources to keep 
the content accurate, modern, 
and visually cohesive with our 
other materials. 

Religious Top 10 Reasons for 
Abstinence Fact Sheet  
We’ve released a religious 
version of our popular Top 10 
Abstinence fact sheet. This 
new edition provides clear, 
accessible information suitable 
for a wide range of audiences, 
including schools, clubs, and 
community groups, while 
connecting the points with 
relevant Bible passages.  

We’re excited to share several new and updated 
educational resources that have been added to our 
collection! 

Both versions include a map of the United States 
showing where each state currently stands on abortion 
laws. The poster additionally includes a brief legal 
history of abortion in America, offering helpful context at 
a glance. 

Scan to donate! 
humanlife.org
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		  About Human Life Alliance
HLA is a non-profit, 501(c)(3), tax deductable organization that promotes awareness of the inherent dignity and 
personhood of human life, born and preborn, without exception or compromise. HLA exists to inform, inspire, and 
involve the pro-life community through comprehensive pro-life publications presenting the truth about abortion, 
assisted suicide, and euthanasia. We equip sidewalk counselors, pregnancy centers, churches, campus groups, 
and community members to build a culture of life.

HLA has served the pro-life community around the world since 1977 by pioneering educational initiatives, working 
with policymakers, assisting unwed mothers, reaching teens, and saving the lives of women and their babies—
especially young women between the ages 15 and 24 who are in the greatest danger of unexpected pregnancies. 
HLA presents the truth about abortion and supports life-affirming alternatives to infanticide, euthanasia, assisted 
suicide, and the so-called “safer-sex” myths to change hearts and save lives every day.

Over the years, HLA has established an extraordinary record of service—an unrelenting commitment and 
dedication to developing respect for all human life. HLA’s goal is to distribute its life-saving materials around the 
globe to make abortion not just illegal, but unthinkable. Since beginning printed educational campaigns in 1990, 
HLA has reached over 240 million people in all 50 States, 88 countries, and on all 7 continents.

Our Publications

The States on Abortion Fact 
Sheet & Poster  
One of the Outreach team’s 
favorite pages from the 
latest edition of She’s a 
Child, Not a “Choice” was 
the state-by-state abortion 
map, and we’re thrilled 
that others loved it too! 
After several requests for 
a stand-alone version, we 
created both a fact sheet 
and a poster featuring this 
information. 

Memorials & Celebrations

What are you thankful for?  

In memory of:	 Megan 
From: 		        Kristin Jackson
In memory of:	 Barbara Sigler 
From: 		          Marcia Roos

Thanksgiving is a special time of year, a day to reflect on 
what we’re grateful for and to look back on all that has 
been accomplished. At HLA, our staff is deeply thankful for 
the opportunity to serve in the pro-life community. We are 
grateful to be able to educate, advocate, and promote 
awareness of the inherent dignity and personhood of 
every human life, born and preborn, without exception or 
compromise. We are grateful for everyone who orders and 
shares our materials in their communities, college campuses, 
and high school classrooms. We are especially thankful for 
our donors, whose generosity has enabled us to transform 
these vital printed materials into digital ads that reach 
people across the United States.  
We are also appreciative of the businesses we partner with 
and organizations that share our commitment to life. One 
such partner is the St. Joseph Business Guild, headquartered 
in Minnesota. They order custom printed materials through 
HLA. We are grateful for the opportunity to support such 
an inspiring and mission-aligned organization. We are 
especially thankful for our relationship with the Guild because 
they connected us with Jacqueline and Maria, who we 
happily welcomed to our small team as our designer and 
content coordinator, respectively.  
The St. Joseph Business Guild began when a small 
group of Catholic business leaders reflected on today’s 
economic uncertainties and the growing need for Catholic 
businesses and Catholic families to support one another. 
As conversations with family, friends, and parishioners 
continued, a common theme emerged. Many Catholic 
families were struggling financially due to the challenges 
of living on a single income, saving for a home, affording a 
growing family, or navigating significant student-loan debt. 
It became clear that practical, community-based help 
was needed. In response, the St. Joseph Business Guild was 
formed with a simple but powerful mission: to help families 
flourish financially in uncertain times. They do this by helping 
business men and women network, find better jobs, connect 
with customers, seek advice, and find mentors, empowering 
families to build stability and hope for the future.   
We encourage you to go check out their website at 
sjbusinessguild.com/   
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As this year comes to a close, the Outreach team wants to extend a heartfelt thank you to everyone who made it so 
unforgettable. Whether you stopped by our booth at a conference, invited us to your community pancake breakfasts or 
spaghetti dinners, or participated in one of our events, we are truly grateful. Meeting you, sharing conversations, and providing 
the educational materials we’re passionate about has been an absolute joy for all the staff at Human Life Alliance. 

We’re already looking ahead to next year, and we couldn’t be more excited about what’s in store! We begin 2026 at SEEK, taking 
place January 1–5 in Columbus, OH. SEEK is a transformative five-day experience where thousands of Catholic college students 
and young adults gather to encounter Christ through prayer, Adoration, the sacraments, and inspiring speakers. 

With three locations this year — Columbus, OH; Fort Worth, TX; and Denver, CO — SEEK offers an incredible opportunity for young 
adults to grow in faith and authentic community. We’re thrilled to be part of it and to share our pro-life educational materials 
with an estimated 20,000 participants from this rising, vibrant generation. 

January closes with another highlight: the National March for Life in Washington, D.C. If you plan to attend, let us know! We’d be 
happy to provide reading materials for your trip or help design and print a poster to carry as you walk! Just remember to get 
your orders in by January 1st.  

Our HLA team will be attending the MCCL March for Life in Minnesota. If your state also has a march, let us know so we can help 
promote it. 

Details: Wednesday, January 22, 12:00 PM — Minnesota State Capitol, St. Paul  
Followed by a program on the Capitol steps from 12:30–1:00 PM. 

With so many events and opportunities ahead, we’d love to know: What pro-life events are you excited for in the new year? Your 
passion and participation are what make our mission thrive. 

Here’s to a meaningful and inspiring year ahead, and to all of you who make pro-life work possible.  

Speaker Cindy Speltz

Cindy Speltz, her Daughter 
Jennifer, for whom she chose life, 
and our Executive Director, Andy. 

Cindy Speltz speaking with 
gala attendee

Revs. Brian and Denise Walker, who work 
for Pro-Life Action Ministries and started 

Everlasting Light Ministries.


